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“Our clients
love that we're
bringing them
fashion that's
not easy to
find—they
know they're
not going
to see these
pieces coming
and going on
the street. ...
We were sure
we couldn't
be the only
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SUITE
SUCCESS

FRUSTRATED BY THE
LIMITATIONS OF DEPARTMENT
STORE BUYING, STYLE MAVENS

LIZZIE TISCH AND KIM KASSEL
FOUNDED SUITE 1521 (980
MADISON AVE. SUITEISZ21L.COM
AN EXCLUSIVE, MEMBERS-0ONLY
BOUTIQUE DEDICATED 10O
MAKING THE HIGH-END SHOPPING
ENDEAVOR A CUSTOMIZED.,
RELAXING EXPERIENCE

PROFILE

Ubhen one of NYC's best-diessed
w1 NYC's b i i

women boads with one of the
town's most expenienced fashion
execulives over their shared
frustration with shopping, it's no
sutptise the result s a brand-new
retall experience. That's whae
h.lpprnﬁ.‘l when Lizzde Thsch, a
Viermety Farr Best-Diressed Hall of
Famer and the chair of the
Friends of the Costume Institute
?’_I\"qu at !]‘w .\drtlu.nit.llluu
Museum of Art, met Kim Kaseel,
a fashion marketing and publix
relations vet (Tomuny Hilbger,
CK Calvin Klean, Tuleh), when
Thsch was a client at Tuleh

People would always
complinsent us o our Tuleh
outhts and say, “Whete did you
get thae? 1 didn't see it at
Bergdorf's,™ says Tisch

“Wamen were frustrated
with department stores where
1 :'1:-}' coutld oaly see ane rack of a
.lcﬂy_sr: s pleces, rm.i.'lmu Klassel.

"We were sure we conkdn e be the
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only two people who wanted
a better experience.”

So in Septerber 2013, they
Launched Suite 1521, a2 members
only "salon” where thev host
two-day events featuring a
ready-to-wear designer (such as
Libettie, Atto, Edle Parkes,
Glles Deacon and Roksanda)
Afbter 2 one-time $500
tegistration fee, members make
peivate appolntments and have a
chance w0 :.l'n;-i'- the presentations
in a relaxed environmens, often
with exchusive pieces.

“Our clients love that we're
beinging them fashion that’s not
easy to hnd.” savs Tisch. “They
know they re not poing to see
these peeces coming and going on
the streee”

Hunting for new desagners is

Tisch's job. “She's always .".-‘lkl!'l.lr‘_.

whether she’s abroad or traveling
wirh her hushand [Loews
chalrman ].-n 1Jl|'1,|:| Tis !1

Iu-lkiug at hosels,” 2Ys Kassel

B

Suite 1521 goes the exua
yard 1o insure petlection. “We
often have stock available o
people can try on fourrent season
pheces],” says Tisch. Seamstresses
wre also on-site to do fetings.

We do everything possible
because we want the bt to be
perfect.” In addstion, bespoke
-J}I[.l.\-i'lulll!r &, flLr Custoan
,_—-r__._*_tln OF Sprex 1he fabeics, ate
soanet inves offered

\\'Cllkl.u\" closely together has
given the women new insights on
business partnesships, trust and
Compromise, The best pact
about working with Kim ks that
we don't even have 1o speak
anymore, says | isch,

“There are times when Lizzi
will recommend a beand and I'm
not sa sure, and then = will sell
really well,” adds Kassel, “Lizzie
nas a [1|..‘.Il]lr P 1n our t'-l’}:.-. e fh.‘ll’
ays, ['m not arguing with you,
I'm just relling you why I'm

llgiu " And she usually s’
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